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Branding: 

	 Ottawa Film School is a fictional college located in Centretown, Ottawa. The school was 
established in 2002. They are currently expanding their campus and have taken the opportunity to re-
brand their website. With the expansion, new programs, services, and buildings have been added. The 
school wishes to highlight their increasing selection of  film-related programs. This includes: film 
production, screenwriting, acting, animation, digital design, makeup design, and prop design & 
construction. They want the re-brand to appeal to a young demographic who are excited to join the film 
industry. 

Target Audience: 

	 This website is intended for four main groups. It will be the primary hub of  information for 
potential students. These students will be seeking out the details of  programs and fees. Future students will 
use this website to access information such as maps, academic calendars, setting up student emails, etc. 
Current students will use the website to find information on their courses, professors, events, and job 
opportunities. Staff  and Faculty will use the website to access information about the school and their 
employment. 

User Experience: 

	 It is essential that this website is easy to navigate. It must not confuse or frustrate users. Since the 
website must be visually appealing as it is intended for those with an interest in visual arts. Users must be 
able to access all of  the information they could possibly need in one place. There will be an emphasis on 
pages about programs, events, services, and admissions. These are the most important pages for the target 
audience to see. 

Design Philosophy: 

The website will use media content to give an overall feel of  “technology,” “art,” and “style.” We 
want users to be intrigued by what they see initially, and satisfied by what they read about it. Navigation 
bars and multiple pages will be used extensively to avoid cluttered pages. Both school logos will be used 
throughout the website. There will be a minimal colour pallet, consisting of  mainly neutrals. There will 
also be a final number of  fonts. This will allow the media content to stand out. Overall the site will look 
“sleek” and “professional.”  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Site Structure/Map  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Original Designs: Home Page 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Original Designs: “Current Students” Page 
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Original Designs: “Program” Page 
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Wire-frames: Home Page 



� .9

Wire-frames: “Current Students” Page 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Wire-frames: “Program” Page 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Components 
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Colour Palette 
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Typeface 
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Logo Redesign 


